
Mississippi 

Development 

Authority Programs 

 

MDA Certification 

Program 
The Minority and Small    

Business Development     

Division administers  the 

state’s certification program 

which identifies minority and 

women owned businesses 

and seeks to increase       

opportunities for them by 

providing advocacy,           

assistance,  and access to 

resources and training.   

Model Contractor 

Development Program 
The Model Contractor        

Development Program is a 9 

week program designed to 

teach new and emerging  

contractors good business 

practices that will build     

capacity, improve             

competitiveness and increase 

bonding ability. 

Mississippi Minority 

Business Registry 

The Mississippi Minority    

Business registry (MMBR) is a 

website where minority– and 

woman-owned businesses 

can register themselves in a 

searchable, statewide       

database.  For more          

information or to register, visit 

www.mmbr.org. 

VOLUME  II  

ISSUE  6  
JUNE 

2013 

Page 1 

 Mississippi and Louisiana  

Make Top 10 List 
Mississippi #5 and Louisiana #9 on list of 10 most  

entrepreneurial states 
BY PARIJA KAVILANZ@CNNMONEY, CNN Money 

 

 

www.mississippi.org 

me.magnolia-ba.biz 

Mississippi and Louisiana, along with 8 other 

states, saw more startup activity than any-

where else nationwide, according to the Kauff-

man Index of Entrepreneurial Activity. 

  
#5—Mississippi— 2012 startup rate: 430 per 

100,000 adults                                                       

Small businesses have long been a cornerstone 

of Mississippi's economy, since few large corpo-

rate headquarters or R&D facilities are based 

here. Indeed, many new college grads choose 

to start their careers by launching a business, 

said Tony Jeff, CEO of Innovate Mississippi, a 

nonprofit that helps early-stage companies. 
  

Startups can get help doing research and find-

ing capital through Mississippi State Universi-

ty's Entrepreneurship Center. They also can 

enroll in business-training boot camps offered 

throughout the state by the Mississippi Devel-

opment Authority.  Many entrepreneurs are 

drawn to the state's growing telecom, tech, oil 

& gas, and biomass energy industries. 

  

Meanwhile, cost-conscious entrepreneurs find 

Mississippi's modest costs appealing. Living 

here is cheap, low salaries keep payroll costs 

down, and personal income and business tax 

rates are far below the national average. 

  

#9 Louisiana—2012 startup rate:  400 per 

100,000 adults 

When startups grow in Louisiana, they're in 

good company. Louisiana has a rich history of 

fostering young businesses, some of whom 

eventually evolved into large companies. 

  

Delta Air Lines, for instance, was born in Louisi-

ana in 1924 as an aerial crop-dusting opera-

tion. It became a commercial passenger carrier 

in 1929 with service beginning out of Atlanta. 

And the nation's first offshore oil well was set 

up in Caddo Lake in northwest Louisiana. 

  

Many startups are attracted to Louisiana's tra-

ditional fishing and oil and gas in-

dustries, but the state's growing 

technology, life sciences, music and 

(list page 2) 
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MBA Press Release Service 
Take advantage of MBA’s Press Release Service. If you have a new business, product  or service 

that you would like to announce,  please contact  the MBA staff to help you create a press re-

lease that can be  distributed through our free Press Release Service to media outlets through-

out the region and online.  Email:  mbainfo@magnolia-ba.biz or 228-295-7117. 

entertainment sectors also are luring new businesses, said 

Scott Martinez, president of the North Louisiana Economic 

Partnership.  "There's a 'coolness' factor inherent to many 

parts of Louisiana that's particularly appealing to the music, 

film and arts communities," said Martinez. 

  

The city of Shreveport in particular is quickly becoming the epi-

center of Louisiana's growing film industry; startups in the field 

enjoy sales tax rebates and other local incentives. Entrepre-

neurs in the state can take advantage of affordable living costs 

and low taxes too. 

  

See the full story here:  10 most entrepreneurial states 

Moran, McArthur receive performance 

achievements from CSC 

NVision Employees Recognized 

Lori Moran and Barry McArthur,  employees of NVision 

Solutions, Inc., were recognized for their performance 

achievements by Computer Sciences Corporation 

(CSC) for efforts given during  the contract transition 

period at  the NOAA  National Data Buoy Center 

(NDBC).  The certificates were presented by Toby 

Young, Program Manager for CSC. 

Source: 2013 Kauffman Index of Entrepreneurial Activity, published by the 

Kauffman Foundation. The 2012 startup rate for each state is based on a year-

ly national survey of about half a million people -- adults aged 20 to 64 who 

start a business each month with 15 or more hours worked.  

Using press releases to promote your business 

Press releases are no longer just for the 

press. Press releases and news an-

nouncements serve many different func-

tions.  It is good to have BIG news that 

will motivate a journalist to write about 

your company, but that is no longer the 

only reason to create a press release.   

 

Whether you do it yourself, or hire a pub-

lic relations firm, here are three good 

reasons to distribute press releases regu-

larly: 

  Your news and announcements can 

inform potential customers about 

your company, its products, services 

and areas of expertise.  Good press 

and news releases can also function 

as marketing materials for your busi-

ness. 

 The press, mainstream media, may 

be interested in your “news and may 

want to include it as a standalone 

announcement or as part of a trend 

article or feature.  It can also posi-

tion you as an “industry expert”, if 

they see press releases from you or 

your company on a regular basis.  

 

 With the advent of online and social 

media, press releases present an 

opportunity for good search engine 

optimization (SEO).  One of the most 

important components of appearing 

“high up” (first page) of search en-

gine results is the number of external 

web sites that link to your business 

web site.  If your press release ap-

pears on a news wire, or social me-

dia, it enhances your web site’s SEO 

and visibility.  Remember to post 

your press releases to your own web-

site as well. 

 

Direct outreach to your potential custom-

ers, ongoing contact with the media and 

better search engine optimization are 

three of the primary reason why your 

business should develop and distribute 

press releases.  It does not always have 

to be big news.  Small news works just as 

well, including new hires, updated web 

sites, upgrades to your business, new 

partnerships or speaking at a conference 

or industry event.  All can be interesting 

and help you build interest and reach 

potential customers.  

mailto:mbainfo@magnolia-ba.biz
http://money.cnn.com/gallery/smallbusiness/2013/06/18/best-places-entrepreneurs/index.html


The Minority Enterprise is a 

program of the  Magnolia 

Business Alliance. 

Minority Enterprise 

13131 Hwy 603, Suite 208 

Bay St. Louis, MS 39520 

Phone:  (228) 295-7117 

Fax: (228) 295-7119 

Email:  

 info@magnolia-ba.biz 

Web:  

 me.magnolia-ba.biz 

MDA Loan Programs 

The Minority Business Loan 

Program provides business 

loans to qualified minority 

and women owned           

companies. These loans are 

administered by the Planning 

and Development Districts.   

The Capital Access Contract 

Loan Program provides    

project financing for qualified 

borrowers that hold contacts 

or subcontracts on public 

projects.  These loans are 

administered by MinCap. 

Minority Surety Bond 

Guaranty Program 

The Minority Surety Bond 

Guaranty Programs assists 

eligible minority and women 

owned businesses with    

establishing a bond line and 

acquiring bonds from a   

Surety Company in order to 

carry out public projects or 

private projects with public 

incentives.  

For program assistance,  

contact the Magnolia       

Business Alliance or visit the 

Mississippi Development 

Authority website: 

www.mississippi.org 
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Lomas Renovation  

& Repair, LLC 

Lomas Renovation & Repair, LLC 

was opened with one goal in mind: 

To provide a high level of profes-

sional service to customers  using 

the unique construction experience 

of owners James Lomas, Sr. and 

James Lomas, Jr.   Founded in 

2011,  Lomas Renovation & Repair, 

LLC is a certified Service Disabled 

Veteran Owned Small Business 

servicing the Mid-South from west-

ern Tennessee to the Mississippi 

Gulf Coast.   

 

Lomas Renovation & Repair, LLC is 

a full service General Contractor 

with offices in the Memphis, TN 

area as well as in South Mississippi.    

Services include: 

Cost estimation 

The estimators for Lomas Renova-

tion & Repair, LLC  have estimated 

over 100 million in projects ranging 

from small interior renovations, to 

large scale multi-story high rise 

buildings. They have detailed experi-

ence in all divisions of construction 

and can help formulate any budget.  

Joint Commission  

Consulting 

The management staff of Lomas 

Renovation & Repair, LLC has been 

the driving factor for three separate 

hospital facilities to achieve Joint 

Commission Accreditation in the 

past five years. Their experience is 

both with the safety documentation 

required for accreditation as well as 

all aspects of hospital functions and 

construction related requirements.  

Construction Services 

General contractor services as well 

as electrical and mechanical reno-

vations 

 

Other services include:  debris and 

tree removal, building maintenance, 

electrical service, HVAC Service & 

Maintenance, Landscaping, and 

over the road equipment hauling. 

 

“My background as an owner’s rep-

resentative/construction manager 

for several large hospital projects 

gives me a unique perspective from 

that side of the table.  My partner, 

James Lomas, Jr. has experience 

both as a general contractor, esti-

mator and subcontractor.  This com-

bination of experience allows us to 

understand the construction pro-

cess from both sides and to provide 

a superior level of service to our 

clients”, said James Lomas, Sr., 

Chief Managing Member. 

 

James Lomas, Sr is a  20 year veter-

an from the United States Air Force.  

James Sr. has been to three conti-

nents and has a vast array of experi-

ence from his time spent in the 

military. After his service years were 

complete, he pursued an Associates 

Degree in Mechanical Technology 

and began a career in the medical 

field. Over the next decade, Lomas 

helped three separate hospital facil-

ities achieve Joint Commission Cer-

tification while also guiding con-

struction projects in excess of 20 

million dollars.  

 

James Lomas , Jr. pursued business 

degrees from the University of Mis-

sissippi, and upon graduating in 

2003 with a Masters of Business 

Administration began to pursue his 

professional career. For the better 

part of the next decade, he refined 

his talents as a Commercial Con-

struction Project Manager and Esti-

mator. Currently, he has successful-

ly managed projects with a cumula-

tive total of more than 30 million 

dollars and has estimated more 

than 100 million in projects.  

 

With over 10 years combined expe-

rience estimating and running con-

struction projects, Lomas Renova-

tion & Repair, LLC has the expertise 

needed to bring any project in on 

time and under budget.  

 

Lomas Renovation & Repair LLC 

Headquarters: 

805 Laughter Rd. S.  

Hernando, MS 38632 

662-429-6158 

Email:  

info@lomascompanies.com 

On the web: 

www.lomascompanies.com 

James Lomas, Sr. 

Hiring Our Heroes Hiring Fair 

July 8 2013, 10:00 am-1:00 pm 

Mississippi Coast Coliseum 

 

8(a) Application and HUBZone Conference 

July 25, 2013, 8:30 am-4:30 pm 

Lyman Community Center 

     

Marketing and Branding Webinar 

August 8, 2013, `:00 pm –2:00 pm 
 

 

 

 

Model Contractor Development Program 

September 10, 2013 

Roy Anderson Corp, Gulfport 

 

One-on-One Business Counseling and 

Mentoring 

Contact MBA for an appointment 

For More Information, www.magnolia-ba.biz,                    

call 228-295-7117 or email: info@magnolia-ba.biz 

mailto:info@magnolia-ba.biz
http://me.magnolia-ba.biz/
http://www.mississippi.org/
http://www.magnolia-ba.biz/
mailto:%20info@lomascompanies.com
http://www.lomascompanies.com/
http://www.magnolia-ba.biz/wp-content/uploads/2013/06/2013_Gulfport_hiring_heroes.jpg
http://www.magnolia-ba.biz/events/1801/webinar-understanding-the-bp-oil-spill-claims-process-does-your-business-qualify/
http://www.magnolia-ba.biz/?attachment_id=1389
http://www.ptassist.com/services/ptac_register.php?id=60F4140103
http://www.magnolia-ba.biz/
http://www.magnolia-ba.biz/
http://www.magnolia-ba.biz
mailto:info@magnolia-ba.biz
mailto:info@magnolia-ba.biz
mailto:info@magnolia-ba.biz
mailto:info@magnolia-ba.biz
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Business Tips 

Now is the time to prepare 

your business for hurricane 

season 

PEARL – Businesses should take precau-

tions and prepare for hurricane season 

now. 

 

Many people think that only businesses 

located along the Gulf Coast will be affect-

ed by tropical weather. Most forget that 

inland businesses could be affected by 

power outages, debris and flooding, and 

also if coastal businesses and suppliers 

have to stop production or temporarily 

close. 

 

“Businesses play a huge role in disaster 

recovery,” said MEMA Director Robert Lat-

ham. “We know that the private sector has 

learned a lot about disasters, but having a 

plan for employees and business opera-

tions before and after the storm are essen-

tial to keep their communities moving for-

ward following a hurricane. The faster local 

businesses can reopen after an event, the 

faster an affected community will begin its 

recovery.” 

 

Business owners should develop a recovery 

plan for their business by taking the follow-

ing precautions: 

• Include emergency preparedness infor-

mation in company newsletters, company 

intranet, employee emails or other compa-

ny communication tools. 

• Consider a telephone calling tree or a 

voice recording to communicate with em-

ployees during an emergency. 

• Designate an out-of-town number where 

employees can leave an, “I’m okay” mes-

sage during a catastrophic disaster. 

• If you have employees with disabilities or 

special needs, talk with them about what 

their needs may be during a disaster. 

• Plan for payroll continuity. 

• Review and practice what you and your 

employees intend to do during and after an 

emergency. 

• Establish facility shutdown procedures.  

• Establish warning and evacuation proce-

dures. 

• Make plans for assisting employees who 

may need transportation.  

• Make plans for communicating with em-

ployees' families before and after a hurri-

cane.  

• Purchase a NOAA Weather Radio with a 

warning alarm tone and battery backup. 

• Survey your facility. Make plans to pro-

tect outside equipment and structures. 

• Check if your phone system will work 

without electricity. If not, have at least one 

phone line that can operate without elec-

tricity. 

• Make plans to protect windows. Perma-

nent storm shutters offer the best protec-

tion. Covering windows with plywood is a 

second option.  

• Consider the need for backup systems 

such as portable pumps to remove flood-

water and generators to provide emergen-

cy power. 

• Prepare to move records, computers and 

other items within your facility or to anoth-

er location.  

• Consider how to recover any digital data 

if there is a significant power outage or if 

computers and servers are damaged. Keep 

tax and payroll records, records of invento-

ry and essential information at an alternate 

site. 

• Establish an alternate operating location 

and back-up suppliers. 

• Maintain three to five days of inventory. 

If a disaster occurs, the loss isn’t as great. 

 

For more information about emergency 

preparedness, visit www.msema.org.  

 

Roy Anderson Corp., 11400 Reichold Road 

Gulfport, MS  30503 

 

This informative series of classes is designed to give small construc-

tion companies or construction related companies the building blocks 

to grow their business.  Attendance is FREE OF CHARGE, but you must 

register to attend.*  All sessions are Thursdays, 5:30 to 7:30 pm, ex-

cept for the Sept. 10 and Nov. 12 sessions.   

 

Sept 10—Kick-Off Session (attendance required) 

Sept 17—Resource Partner Introduction 

Sept 24—Business Planning & Management for Construction 

Oct. 1—Construction Accounting & Financial Management 

Oct. 8—Marketing, Estimating and Bidding 

Oct. 15—Banking and Financing for Contractors 

Oct. 22—Bonding and Insurance for New & Emerging Contractors 

Oct. 29—Project Management and Field Operations 

Nov. 5—Claims and Dispute Resolution 

Nov. 12—Success Stories, Graduation Ceremony 

 

Registration may be completed at www.mscpc.com, or by clicking 

here:  REGISTRATION.  For more information contact:  Marcia McDow-

ell at 228-396-1288, ext. 102 or smcpcdirector@gmail.com. 

 

The Model Contractor Development Program was developed by The 

Surety & Fidelity Association of America and is administered by the 

Mississippi Development Authority. 
 

 

*To graduate from the Model Con-

tractor Development Program, you 

must attend 8 of the 10 weekly 

sessions and become a client of the 

South  

Mississippi Contract Procurement 

Center. 

Model Contractor Development Program—September  10, 2013 

http://www.msema.org/
http://mscpc.com/
http://www.ptassist.com/services/ptac_register.php?id=60F4140103
mailto:smcpcdirector@gmail.com
http://www.mississippi.org/

